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Mashu2wear trendy t-shirts brand; Blue and White on Wilshire Israeli Independence Day event branding for the Israeli Consulate; Camelot (Los Gatos) wellness body-mind-soul center;
My Relo Matters financial information and relocation services portal; Animation Addicts professional blog; Toscana coffee shops chain; Red Editorial boutique post-production house;
Frame by Frame online animation school; Magnified Events unique team-building events; Leia and Ariel boutique for chic moms; Mazel special resource group;

Sol Tea pre-packaged ice tea for the Mexican market; Aviva UX personal branding for ux designer and information architect;

Baby Jade online boutique for baby blankets and accessories; Zev Flasburg law offices
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valuable EVENTS

‘ ‘ Great things in business are
never done by one person;
they’re done by a team of people.

—Steve Jobs

Alone, we can do so little;
together we can do so much.

—Helen Keller
-
Mz
L

www.magnifiedevents.com

=
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Jennifer Scherer
Chief Event Coordinator

000060

REBRAND: MAGNIFIED EVENTS

jen@magnifiedevents.com
M 201.787.9538
419 Rock Road, Glen Rock, NJ 07452
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EXPERIENCED
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SYMBOL:

UX

COLOR:

B/W + Grey

ARV

Aviva Fuchs Levy

UX Designer + Information Architect
avivaux@gmail.com + 925.939.3627
WWwWWw.avivaux.com

AVIVA FUCHS LEVY

DESIGN &
INFORMATION
nnnnnnnnnnnn

ANIVAUX

aviva
fuchs U ><
levy

AVVA TR




EARTH CONCIOUS
HANDMADE NEW AGE

CHIC BOHO MOM
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ACTIVE
NURTURING

STYLISH TRENDY
ELEGANT
FEMININE

1 4 4 4
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LI (&5 MRIEL

LEING
ARIEL

chic boho

RETAIL BRAND

SUN
COSMIC FORCE ‘

N /

MOTHER GODDESS

enLigHTENING —— SPIRALE —— sacren

EVOLUTION/ ‘ \
LEIAE&
ARIEL
LEIA@) ARIEL

LEING
ARIEL

orange spiral

REBIRTH

WARMTH
CHEER ‘ VITALITY

AN /
ADVENTURE —— QRANGE —— enTHUsIASM

/‘\

ENERGY

EXCITEMENT SUCCESS

apparel boutique
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Option 1 Botanical

AFUGA

AFUGA
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Coffee Break

Option 2 Geometric
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Thank You!

We appreciate your support for our small business.
e hop e you enjoy your experience!
Please tag your photos @afugacoffee

wuw afugainabox.com.
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AFUGA

- Toasted pumpld
~ Artisan biscorti/ 2 paired

Option 3 Vignettes

AFUGA

%
e

AFUGA

Vignettes Assets

What's in the fall box?
rganic coffee: french press groinded 1202

0 100% Soy wax fll candle:
o Loose Leaf Tea

o Halva bare x

www afugainabor.com

We appreciate your support for
our smallfamily business.
Enjoy your artisan experience!

Thank You!




French press

Organic coffee: french press grounded / 12 oz
100% Soy wax fall candle

Loose leaf tea

Premium tea bags / 10 ct.

Artisan biscotti x2 (assorted i e
Pumpkin spice syrup / 8 oz

Caramel candy: bourbon and m

Toasted pumpkin spice / 2 oz

Artisan biscotti / 2 paired

Candied pecan / 3 oz %&“&s @}\

Halva bars x2 (assorted flavors

www.afugainabox.com @

French press
Organic coffee: french press grounded / 12 oz
100% Soy wax fall candle

Loose leaf tea

Premium tea bags / 10 ct.
Artisan biscotti x2 (assorted fI4
Pumpkin spice syrup / 8 oz
Caramel candy: bourbon and
Toasted pumpkin spice / 2 oz
Artisan biscotti / 2 paired
Candied pecan / 3 oz

Halva bars x2 (assorted flavord

www.afugainabox.com

What's in the box?

All you need is

love and cgﬁee

www.afugain

www.afugainabox.com
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LOGO CLEAR SPACE

The HartmanBaldwin logo should ahvays stand
apart from other graphic elements. In order

o protectthe integrty of the logo and ensure
maimum impct  clear space ara has ben
defincd. This mimmum space should be kept
cear of all ype and other graphic clemens

Preferred clear space

The preferred lear space i double the size of
the innes margins as llstrated on hispage
Theprefred s sace defes e disance o

e oy pase o

Minimum clear space
The i cear space i equal
[ R T

illusrated on this page.
The miniman clear space defines the distance
of the type from the logo,

HARTMAN
BALDWIN

design/build

HARTMAN
BALDWIN

design/build

HARTMAN
BALDWIN

design/build

COLOR BREAKDOWN
e eownase  mwrow e povoue e
S ostnzu [ osin1u
o o o <o
Ve Vi Vi Vi
X% % % <%
WEBSITE STRUCTURE / HOMEPAGE
e e HarimanBaldwin vl syl -
for web put Clear Space HB Credo Line.
b webpage it Gl
Generaly te u.‘.,,,mm\\w,‘,m(m vaose g e e
e divided i S coamms veraly e cemie o
ght)and 2 fanecnal sones horizontaly o, divsion opian
oo nclosed by Header and Fone
Left colurnn
Ltk column s desgated for Prieary iy Dranic
Dynamic Navigation that reveals each <
etion sbhenings HartmanBaldv
iy atache s the s o e Lei Coomn
Center calumn aicncns
ey image s s o e gt el
v s bl s oot
Prim m Area s locatcd it
e e o i oo s — —
o e webpage
Right column
 Image i sl 0 the Py
image nthe Rih coumn an conceptialy
divided horizontally to hold a secondary image ]
i Quih Acces. Markeing Are

ik Acess Maciting Areais s ok
accent bos (one of the secondary palette olors,
pleas refer to page 1.0 hat hods  Maskedng
age ancl a Quick Acces Link

Header supplis a clear area and some whic

o X

110

67

101

UNACCEPTABLE BACKGROUND APPLICATION

This page illustrates some typical incorrct
applications of the HartmanBaldin logo on
various backgounds,
1. Do not reproduce the logo in black ver a.
fullcolor background.
Do ot use outined clemerntsof the logo
instead of the sl color il
Dot use an outine for the logo bor ver
Tight/dark background,
D not use an outine fo the logo bos ove
sk acknd

The white clemen

the logo flogarype
description and fine) are never transparen.
Do notlet the fl

through the white clements of the logo.

bcolo mage be seen

Do ot reverse logo o dark backgrovnd.

PROSPECTS KIT

Prospects kit re intended t reach our patential
cicnts and o collsborators in the community

applcaions and resch.
A prospeet kit  summary of HarumanBalduin
abiiics and achic cthered in a pre-

esigned branded folder which nces o

o it o)
» Maln
» Pre-designed Brandied Foder

Envelope + Label

» Business Card
» Prospects Leter

» Capabiltes Sheet

» Liss: Awards, References, Publications
» Upcoming Exents Sheet

» Corporate Brochure

LETTERHEAD BASED FORMS (LISTS & SHEETS)

HARTMAN
BALDWIN
design/build

UpcomNG EveNTs

Aaane

23

107

9.7

TRYPTIK ELEMENT LANGUAGE

HarmanBaldwin i gided by three defining
NS INNOVATE, NTORM, INSPIRE. O
eredo lseragesthe unique postioning of

st frm as e invesed in ifferent areas of
profesional contrbution and collaboraton.
HarmanBaldwin hasestablished sll 2 a
ajorprovides of s vl nd s 3n
indusiry leader

HarmanBaldin e
i ke et e e
iehborhod h house 4 bt pce
Language

This i an exsmple of csablished
HarumanBaldwin Corporate Language
explaining the credo,

SHEETS / CAPABILITIES

The Capabilies Shect is designed specifically
for Prospects Kit_Plase use the provided
templates and styles to pdte the Capabilies
hect, Printthe Capabiltics Sheet using pre-
printed HartmanBalduin lsterhead paper
Page 1

General Capabilities Sheet
General Capabilis S
HarmanBaldwin abilcs, practiccs, cpe
e segmens and ool eeogion
Al three secondary paletc colorsare wsed
{hroughont the sheek o g dillerent

Sheet i  sumnary of

armanBaldvin,

Segment Capabilities Sheet
Each Sement: Resdential, Cormmercial
Educarional s assigned  secondary color 1o
bighlight the speciic sheet accordingly: Green,
Orange, Vellow: Do not wse muliple secondary
colonson Segments Capabilis Sheet
Templates

Tenmplates for the HartmanBalduin Capbilis
Sheetsare availble from the HartmanBaldwin
Masketing Department.

CASUAL CLOTHING
This page illustates examples of polo shirs,
sweatshins and caps with promtionl mesiges

tcanbe vom by ot
opees and represcntatives. The

Mmoo and Topl Line dlement

can be applied as shown on thes items and in

the color variations llstrated here

Logo application
The HartmanBaldvwin logo i applicd 3t the
frontof the garment and is accented by “Trple
Lin dement aacen o e e uch
speciic garment s descibed belovs Th
Farimantlin oo s cmbridered o screen

printed in HartmanBaldwin Gray (ullcolor

colors. Pless refr to page 1.

Polo ,m ts
Choose White or Dark Gray polo shirts and
o e i ooy
Align Tripl Line clement o the cdge of the
collar o the ight, s lstrated.

Sweatshirts

Choose Whitc or Dark Gray polo sirs and

e e e
I e condiions do ol
Trple Line lement

do ot apply

R
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HartmanBaldwin is improving lives by creating
sustainable, distinctive homes. Guided by three
defining principles, our integrated design/build
process ensures both the success of each project
and a rewarding client experience.

INNOVATE, INFORM. INSPIRE

INNOVATE. As industry leaders, our architects and
builders combine visionary design with progressive
building practices — transforming imagination into
a living expression of superior craftsmanship.

INFORM. By continually harnessing our collective
research, knowledge and experience —we provide
current, expert advice from initial consultation
through design and construction

INSPIRE. Our commitment to creativity, efficiency
and lasting relationships provides context and

meaning beyond the project—inspiring a sense of
pride and possibility in each community we affect

f— 00

il |




LOGO / MAIN MARK

DESINESSA

SUBMARK

DESINESSA.}

ICON FAVICON

D Q

COLOR PALETTE

TYPOGRAPHY
Montserrat
Aa Bb Cc Dd Ee
012345678917

AaBb Cc Dd Ee
0123456789!?

Merriweather Custom
MAKE IT WORK
THANK YOU!

VISUALS

BACKGROUND

HERR o
SIE a0z
NN/ ‘
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BRAND GUIDELINES

Brand Elements V1.0

Logo Anatomy

woramak and egine Honswer logo can|
ot clomonts s oo of o clomerts
i

LOGO ELEMENTS
‘Wordmark

eschiogo maycx may nt require dfeent et described here

Tagline

Bond

Slaamingasion aney)
Togotyps standalone)

Nike Ao o)

Passwords Cheatsheet

THE BASICS
Website URL
primary Email
Domain Email
Domain Registrar
Domain Login
Hosting Provider
Hosting Login
Dashboard/Cpanel

WORDPRESS
Login

WORDPRESS STAGING.
Login

PLUGIN CHECKLIST

Google Analytics
Caching
Backup
Spam Blocker
GOOGLE INFORMATION
Account Login
Analytics Code
Account Login
MetaTag
Google+ Page
Adsense 1D

BING INFORMATION

Account Login
MetaTag

'SOCIAL MEDIA ACCOUNTS
Bloglovin URL
Bloglovin Login
Facebook URL
Facebook Login
Instagram URL
Instagram Login
Twitter URL.
Tuitter Login
Pinterest URL
Pinterest Login
Linkedin
Youtube

Other

NEWSLETTER
Provider
Login

Rss

Senvice

Login

ACTION ITEMS

Images Cheat Sheet

IMAGES

Raster Images Vector Images

Imago size imago il ize

anyother gt s ko mega, oa- tc)

COLOR MODES

o ecs Pantone ()
CH reers totho 4 nk colors -Gy, OB efrs o R, Groon snd i, he e

SEron bacauso G o
imoges k)
romignt

FILE TYPES . o

Logo Files Naming

| xxx - logomark|- cmyk - black - hi| jpg|

fle extension

ess
w ot
mark idenifer . N =
logo (main mark) L--....5 svg
logoalt (submark) ialsimod: black paf
YOUF COMPANY NAME oy cimarkc (ypernark)  coyk (print)  white oo
{or an abbreviation) ‘symbol (icon) rgb (screen) fullcolor / color psd
mooniieaeventa<me  badge prs Teolorfone color m
- - -
M2 M2 M2
WAENIE WABNIE WABRIELED
[El [‘I VIX[ ' [El [‘I VIX[ ' EVENTS

ME M e g
Il[E'IJIl‘[xI ] Il[BVIKlIF‘Iil ]
Mz Mz
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FU FRIEND
o

CREATE
YOUR OWN PU PPET

Sunday ° January 26 * 4-5prmM

CUT, GLUE, PRESS,
AND PLAY!

CCcJDs Ages 6+
955 Risa Rd, Lafayette (ages 4-6 with adult)
com ra cosia

COMMUNITY WIDE EVENT at TEMPLE ISAIAH

Yom HaShoa nNiwn ov
Ve Ha’Gevurah nmam
Wed + April 23 + 7:00 PM

JOIN THE COMMUNITY IN REMEMBRANCE AND SOLIDARITY ¢ For more information: CCjCC,OI’g

PERSPECTIVES ON AMERICAN JEWS:
A Look at Ourselves in 2025

@ Congregation B'nai Shalom
74 Eckley Lane, Walnut Creek

Maya Avishai
Consul General
Israeli Consulate Pacific Northwest

Seth Brysk
Regional Director
American Jewish Congress

Rabbi Adam Naftali-Kelman
Executive Director

Berkeley Hillel 4
Join us for an Insightful Look at the American Jewish Scene ‘

JCC i
WS MEE ey ‘

RESTAURANT

1515 N Main St. Walnut Creek

INTERNATIONAL WOMEN'S DAY

PANEL DISCUSSION
LOCAL WOMEN VENDORS
PRIZES AND SURPRISES!

WINE & CHEESE * nl]”‘J) nu7”n <" Do -l 1 DJ I ] 1 16

ISRAELI LIVE MUSIC “1DD79" N7

2172 7yD p'A ”
1" mn'wp 7712 $25 / $15 1'nnn 19:30 \’J XID






