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Mashu2wear trendy t-shirts brand; Blue and White on Wilshire Israeli Independence Day event branding for the Israeli Consulate; Camelot (Los Gatos) wellness body-mind-soul center;  
My Relo Matters financial information and relocation services portal; Animation Addicts professional blog; Toscana coffee shops chain; Red Editorial boutique post-production house;  
Frame by Frame online animation school; Magnified Events unique team-building events; Leia and Ariel boutique for chic moms; Mazel special resource group;  
Sol Tea pre-packaged ice tea for the Mexican market; Aviva UX personal branding for ux designer and information architect;  
Baby Jade online boutique for baby blankets and accessories; Zev Flasburg law offices
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“ If you can laugh together,  
you can work together. 
— Robert Orben

PREVIOUS NEXT1 2 3

connainir
brackint

Jen

Fonnt

hiaeingt

ConninndIcont

NaEiganion

link hoEir acniEi

BunnontDiEieirt

nixn

SocialdIcont

Backgrounet

connainirdbrackint

quonit

© Desinessa | Red Bus Creative LLC V2.5Rebrand: MAGNIFIED EVENTS

customized
unique
creative
valuable

www.magnifiedevents.com

www.magnifiedevents.com

jen@magnifiedevents.com

M 201.787.9538

419 Rock Road, Glen Rock, NJ 07452

Jennifer Scherer
Chief Event Coordinator

Alone, we can do so little;  
together we can do so much. 
– Helen Keller

Great things in business are  
never done by one person;  
they’re done by a team of people.
–Steve Jobs

We design each teambuilding event from 

the ground up, specifically tailored to 

your audience so that it’s never boring, 

always engaging, productive and fun. 
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3© Desinessa / Red Bus CreativePersonality

EXPERIENCED
KNOWLEDGABLE

THINKNIG
PROFESSIONAL
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COLOR: 

B/W + Grey
SYMBOL: 

UX
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avivaux@gmail.com + 925.939.3627
www.avivaux.com

Aviva Fuchs Levy
UX Designer + Information Architect
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Logo: Options
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Personality: xxx

CHIC BOHO MOM

STYLISH

EARTH CONCIOUS

FEMININE

TRENDY

HANDMADE

ACTIVE
ELEGANT

NEW AGE

NURTURING
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Symbol & Color: xxx

ORANGE

ENERGY

SUCCESS

ENTHUSIASM

VITALITY

WARMTH

CHEER

ADVENTURE

EXCITEMENT

7
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Symbol & Color: xxx

SPIRALE

GROWTH

REBIRTH

SACRED

MOTHER GODDESS

SUN

COSMIC FORCE

ENLIGHTENING

EVOLUTION

chic | boho | orange | spiral apparel boutique
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1© Desinessa | Red Bus Creative LLC

Botanical Assets 2© Desinessa | Red Bus Creative LLC

Option 1 Botanical 75%

Thank You!

www.afugainabox.com

French press
Organic coffee: french press grounded / 12 oz
100% Soy wax fall candle
Loose leaf tea
Premium tea bags / 10 ct.
Artisan biscotti ×2 (assorted flavors)
Pumpkin spice syrup / 8 oz
Caramel candy: bourbon and maple pecan

What’s in the box?

Our small family owned business gives our 
clients an artisan experience and supports other 
small businesses in the process. All our perishable 
goods are handcrafted and made with love.

22© Desinessa | Red Bus Creative LLC

Option 3 Vignettes 75%

Thank You!

We appreciate your support for 
our small family business. 
Enjoy your artisan experience!

What’s in the fall box?

Organic coffee: french press grounded / 12 oz
100% Soy wax fall candle
Loose Leaf Tea
Artisan biscotti: add flavor
Pumpkin spice syrup / 8 oz
Caramel candy: bourbon and maple pecan / 1 oz
Toasted pumpkin spice / 2 oz
Artisan biscotti / 2 paired
Candied pecan / 3 oz
Halva bars ×2 (assorted flavors)

www.afugainabox.com

21© Desinessa | Red Bus Creative LLC

Geometric Assets

Thank You! 23© Desinessa | Red Bus Creative LLC

Vignettes Assets 

20© Desinessa | Red Bus Creative LLC

Thank You!
We appreciate your support for our small business. 

We hop e you enjoy your experience! 
Please tag your photos @afugacoffee

www.afugainabox.com

What’s inside the fall box?

~ Organic coffee: 
french press grounded / 12 oz

~ French press

~ 100% Soy wax fall candle

~ Loose leaf tea

~ Premium tea bags / 10 ct.

~ Artisan biscotti ×2
(assorted flavors)

~ Pumpkin spice syrup / 8 oz

~ Caramel candy: 
bourbon and maple pecan / 1 oz

~ Toasted pumpkin spice / 2 oz

~ Artisan biscotti / 2 paired

~ Candied pecan / 3 oz

~ Pumpkin spice syrup / 8 oz

~ Halva bars ×2 (assorted flavors)

Option 2 Geometric 75%

4© Desinessa | Red Bus Creative LLC

Icon / Favicon

Logo

Wordmark

Logo / Main Mark Stamp

Submark / Sub brand
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What’s in the box?

www.afugainabox.com

www.afugainabox.com

Our small family owned business gives our clients an artisan 
experience and supports other small businesses in the process. 
All our perishable goods are handcrafted and made with love.

What’s in the box?

Thank You!

What’s in the box?
French press
Organic coffee: french press grounded / 12 oz
100% Soy wax fall candle
Loose leaf tea
Premium tea bags / 10 ct.
Artisan biscotti ×2 (assorted flavors)
Pumpkin spice syrup / 8 oz
Caramel candy: bourbon and maple pecan / 1 oz
Toasted pumpkin spice / 2 oz
Artisan biscotti / 2 paired
Candied pecan / 3 oz
Halva bars ×2 (assorted flavors)

www.afugainabox.com

What’s in the box?

Thank You!

French press
Organic coffee: french press grounded / 12 oz
100% Soy wax fall candle
Loose leaf tea
Premium tea bags / 10 ct.
Artisan biscotti ×2 (assorted flavors)
Pumpkin spice syrup / 8 oz
Caramel candy: bourbon and maple pecan / 1 oz
Toasted pumpkin spice / 2 oz
Artisan biscotti / 2 paired
Candied pecan / 3 oz
Halva bars ×2 (assorted flavors)

www.afugainabox.com Spring is just nature
 having its coffee

All you need is
love and coffee

5© Desinessa | Red Bus Creative LLC

Wrap Mug Options 50%

1 2

43

Thank You!
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Eco-Friendly

16

When we chose quartz, one of Earth’s most 

abundant materials, as the key ingredient 

in our surfaces, we made a statement 

about how much we value sustainability. 

Our manufacturing plants meet stringent 

ISO 14001 standards for environmentally 

sound production practices. Our surfaces are 

featured in LEED projects and are low-VOC 

in accordance with GREENGUARD’s Indoor 

Air Quality standards. And nonporous 

CaesarStone is easy to clean without the use 

of harmful chemical cleansers and meets NSF 

safety requirements. Our goal is to keep the 

planet as beautiful as the products we create.

Ut enim ad minim veniam, quis nost 
rud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat 
lorem ipsum dolor.

ENVIRONMENTAL
EMPHASIS

 Design Inspiration

11

DESIGN + INNOVATE
Conceptual design is where it begins, but 

application is what makes a great plan an 

awesome (OR awe-inspiring) reality. And 

the ability to fully realize the design vision 

is made possible only with the right tools. 

CaesarStone is both versatile and flexible 

and affords great freedom to create custom 

spaces and unique applications. With 

multiple thicknesses, a range of colors and 

textures, and consistency in the product, 

architects and designers can count on 

complete control from design through 

installation. It’s no wonder that work that 

features CaesarStone wins awards, garners 

international acclaim and distinguishes those 

who use the product as visionary.

easy incline™

Lorem ipsum dolor sit amet, spating 

consectetur adiping elit, sed dom 

eiusmod tempor alim incididunt ut 

labore et dolore magna.

Thermoform Bending Technique

Lorem ipsum dolor sit amet, spating 

consectetur adiping elit, sed dom.

CaesarStone® and Dwell magazine teamed up 
to provide the CHALLENGE YOUR IMAGINATION 
design competition that had people submit table 
designs that were sustainable and innovative. 

Join us for a winner announcement at dwell on 
design exhibition on May 1–3, 2010 at Moscone 
Center, San Francisco, CA.

FINALISTS: Deconstructed Prism Table (Johah Takagi), Curve Table 
(Hayato Takahashi), Glulam Table (Jacob Wahler), Turnstone Table 
(Eric Mackey), Keybeam Table (Sven Schroeter), Garden Table (Jacob 
Wahler), Cleavage Table (Troy Carlson), O-lithas Table (Efrain Velez)

The Finals.

Please join CaesarStone® and Dwell 

for cocktails and hors d’oeuvres  

as we celebrate the finalists and 

announce the winner of the  

CHALLENGE YOUR IMAGINATION  

design competition.

And the winner is...

DATE Friday, May 1, 2010

TIME 4:00 pm

PLACE Moscone North Lower Lobby

Recycled Collection

T 877 9QUARTZ (978-2789)
F 818 779 0099

info@caesarstoneus.com

www.CaesarStoneUS.com

© Copyright CaesarStone 2009. 
CaesarStone® is a registered trademark.

7185Metallic Black

6140Smoky Ash

4170Black Rocks

Dusty Stones 4040

Introducing 8 New Expressive Colors   

CaesarStone’s unique ingenuity and ability to influence trends can be 
captured in a remarkable new lineup of surfaces that push the boundaries 
of creativity. The Color Expression ’09 Collection offers an impressive 
recycled content, a new matte-hammered texture, and the first and only 
black metallic-accent surface — all covered by our Lifetime* Warranty.   

RECYCLED

CSE09_COLORCARD2.indd   1 11/7/08   9:53:02 AM



1.10 UNACCEPTABLE BACKGROUND APPLICATION 

This page illustrates some typical incorrect 
applications of  the HartmanBaldwin logo on 
various backgrounds.

1. Do not reproduce the logo in black over a 
full-color background. 

2. Do not use outlined elements of  the logo 
instead of  the solid color fills. 

3. Do not use an outline for the logo box over 
light/dark background. 

4. Do not use an outline for the logo box over 
light/dark background. 

5. The white elements of  the logo (logotype, 
description and line) are never transparent. 
Do not let the full-color image be seen 
through the white elements of  the logo. 

6. Do not reverse logo over dark background.

1 2

3

5

4

6
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2.3

HartmanBaldwin is guided by three defining 
principles: innovate. inform. inspire. Our 
credo leverages the unique positioning of  
our firm as one invested in different areas of  
professional contribution and collaboration. 

HartmanBaldwin has established itself  as a 
major provider of  services, knowledge and as an 
industry leader. 

HartmanBaldwin implements its values in 
different arenas to make the world, the city, the 
neighborhood, the house — a better place. 

Language
This is an example of  established 
HartmanBaldwin Corporate Language 
explaining the credo.

TRYPTIK ELEMENT LANGUAGE

HartmanBaldwin	is	improving	lives	by	creating	
sustainable,	distinctive	homes.	Guided	by	three	
defining	principles,	our	integrated	design/build	
process	ensures	both	the	success	of	each	project	
and	a	rewarding	client	experience.

INNOVATE.	As	industry	leaders,	our	architects	and	
builders	combine	visionary	design	with	progressive	
building	practices	—	transforming	imagination	into	
a	living	expression	of	superior	craftsmanship.

INFORM.	By	continually	harnessing	our	collective	
research,	knowledge	and	experience	—	we	provide	
current,	expert	advice	from	initial	consultation	
through	design	and	construction.

INSPIRE.	Our	commitment	to	creativity,	efficiency	
and	lasting	relationships	provides	context	and	
meaning	beyond	the	project	—inspiring	a	sense	of	
pride	and	possibility	in	each	community	we	affect.

JUNE 2009 © HartmanBaldwin, Inc. Triple	Element 2.3

HartmanBaldwin, Inc.
100 West Foothill Blvd.,
Claremont, CA 91711
T 909.670.1344 F 909.621.9987
www.HartmanBaldwin.com

HartmanBaldwin, Inc. specializes in all aspects 
of residential architecture and construction, 
historic restoration, and adaptive reuse projects. 
A wide range of related services are offered.

100 West Foothill Blvd., claremont, ca 91711 T 909.670.1344 F 909.621.9987  www.HartmanBaldwin.com

upcomINg eveNTs

THe Home remoDelers’

survIval guIDe
worksHop

HartmanBaldwin’s Home Remodelers’ Survival Guide Workshop teaches 
you how to successfully manage a large remodeling project. Take control 
early and learn to get the most fro your architect and your builder while 
guaranteeing quality, budget and schedule. If  you are contemplating a 
remodel or building a custom home do not miss the opportunity to reserve 
your space at this free two hour workshop.

Wednesday, July 30, 2008, from 6 – 8:30 p.m. (Diamond Bar, CA)

Thursday, August 28, 2008, from 6 – 8:30 p.m. (Sierra Madre, CA)

Thursday, September 25, 2008, from 6 – 8:30 p.m. (Covina, CA)

Wednesday, October 29, 2008, from 6 – 8:30 p.m. (La Verne, CA)

Tuesday, November 18, 2008, from 6 – 8:30 p.m. (Pasadena, CA)

TBA, December 2008, from 6 – 8:30 p.m. (Location, TBA

mID-
coNsTrucTIoN
sHowcase

HartmanBaldwin’s Home Remodelers’ Survival Guide Workshop 
teaches you how to successfully manage a large remodeling project. 
Take control early and learn to get the most fro your architect and 
your builder while guaranteeing quality, budget and schedule. If  you 
are contemplating a remodel or building a custom home do not miss 
the opportunity to reserve your space at this free two hour workshop.

Saturday, July 26, 2008, from 2 – 3:30 p.m. (San Dimas, CA)

Saturday, September 20, 2008, from 2 – 3:30 p.m. (Location, TBA

Saturday, November 15, 2008, from 2 – 3:30 p.m. (Location, TBA

FINIsHeD
projecT
recepTIoN

HartmanBaldwin’s Home Remodelers’ Survival Guide Workshop 
teaches you how to successfully manage a large remodeling project. 
Take control early and learn to get the most fro your architect and 
your builder while guaranteeing quality, budget and schedule. If  you 
are contemplating a remodel or building a custom home do not miss 
the opportunity to reserve your space at this free two hour workshop.

Thursday, August 21, 2008, from 7 – 8:30 p.m. (Location, TBA

Thursday, October 23, 2008, from 7 – 8:30 p.m. (Location, TBA

Thursday, December 11, 2008, from 7 – 8:30 p.m. (Location, TBA

Locations are subject to change

For more information or to register for an event or call 909.670.1344

100 West Foothill Blvd., claremont, ca 91711 T 909.670.1344 F 909.621.9987  
www.HartmanBaldwin.com

awarDs

2003
Chrysalis Design Award, Best 
Finished BasementClaremont Architectural Commission Award of  Excellence 

for Renovations and AdditionsBenchmark Marker Leader Award 
for Innovation and Quality in 
Design

2002
Renaissance Design Awards: Merit 
Award in Design/Build CategoryClaremont Architectural Commission Excellence Award for 

Renovations and AdditionsClaremont Architectural Commission Award of  Excellence2001
Gold Nugget Award: Grand Prize in 
Best Renovated or Restored Single 
Family Home or Project CategoryRenaissance Design Awards:  

Grand Prize in Historic House 
Renovation Category

2000
Claremont Architectural Commission Award of  Excellence1998

Claremont Architectural Commission Award of  Excellence1997
Claremont Architectural Commission Award of  ExcellenceRenaissance ’97 Award for Excellence 

in Design and Construction

1995
Claremont Architectural Commission Award of  ExcellenceRenaissance ’95 Award for 

Excellence in Design and Construction

1994
Fabrics and Architecture magazine: 
International Design AwardQualified Remodeler magazine: 

National Design Award

1993
Claremont Architectural Commission Award of  Excellence 

for Restoration of  an Historic 
House

Claremont Architectural Commission Award of  Excellence 
for Residential RemodelingRancho Cucamonga Honor Award 

for Design ExcellenceClaremont Architectural Commission Award of  Excellence 
for Remodeling of  an Historic 
Building

Fabrics and Architecture magazine: 
Top 50 Hall of  Fame

1992
Claremont Chamber of  Commerce 
Commercial Development Award 
for New Office Building Addition

1991
Claremont Architectural Commission Award ofExcellence 

for Rehabilitation of  an Historic 
Building

1990

Claremont Architectural Commission Award of  Excellence 
for New Construction/Residential 
Addition

Claremont Architectural Commission Award of  Excellence 
for New Construction/Office 
Addition

1989
Claremont Architectural Commission Award of  Excellence 

for Rehabilitation/Addition of  an 
Historic Home

1987
Claremont Chamber of  Commerce 
Commercial Pride of  Claremont 
Award

Claremont Architectural Commission Award of  Excellence 
for Rehabilitation of  an Historic 
Building

1986
Claremont Architectural Commission Award of  Excellence 

for Remodeling

1985
Rancho Cucamonga Outstanding 
Design and Construction Award

100 West Foothill Blvd., claremont, ca 91711 T 909.670.1344 F 909.621.9987  www.HartmanBaldwin.com

reFereNces

Bobbi & Kenneth BaeskensKitchen, family/dining room and laundry room remodel999.4432

Tamara & Ned FreedRemodel and addition including master suite and basement library666.6666

Janet Langsdon &  Stephen McDonnelRemodel and restoration to a mountain home
888.8888

Bonnie ShortumNew kitchen and deck555.5555

Bobbi & Kenneth BaeskensKitchen, family/dining room and laundry room remodel999.4432

Tamara & Ned FreedRemodel and addition including master suite and basement library666.6666

Janet Langsdon & Stephen McDonnel
Remodel and restoration to a mountain home
888.8888

Bonnie ShortumNew kitchen and deck555.5555

Bobbi & Kenneth BaeskensKitchen, family/dining room and laundry room remodel999.4432

Bonnie ShortumNew kitchen and deck555.5555

Tamara & Ned FreedRemodel and addition including master suite and basement library666.6666

Janet & Stephen McDonnelRemodel and restoration to a mountain home
888.8888

Bonnie ShortumNew kitchen and deck555.5555

Bobbi & Kenneth BaeskensKitchen, family/dining room and laundry room remodel999.4432

Tamara & Ned FreedRemodel and addition including master suite and basement library666.6666

Janet Langsdon & Stephen McDonnel
Remodel and restoration to a mountain home
888.8888

Bonnie ShortumNew kitchen and deck555.5555

Bobbi & Kenneth BaeskensKitchen, family/dining room and laundry room remodel999.4432

Tamara & Ned FreedMaster suite and basement library666.6666

Janet Langsdon &  Stephen McDonnelRemodel and restoration to a mountain home
888.8888

Bobbi & Kenneth BaeskensKitchen, family/dining room and laundry room remodel999.4432

Tamara & Ned FreedRemodel and addition including master suite and basement library666.6666

Janet Mary Langsdon & Stephen McDonnelRemodel and restoration to a mountain home
888.8888

Bonnie ShortumNew kitchen and deck555.5555

Bobbi & Kenneth BaeskensKitchen, family/dining room and laundry room remodel999.4432

Tamara & Ned FreedRemodel and addition including master suite and basement library666.6666

Janet Langsdon &  Stephen McDonnelRemodel and restoration to a mountain home
888.8888

OUR FOCUS
RESIDENTIAL ADDITIONS 
AND REMODELING 

NEW CUSTOM HOMES

HISTORIC RESTORATION

COMMERCIAL AND 
EDUCATIONAL PROJECTS

HartmanBaldwin, located in historic Claremont, CA, is a fully integrated 
architecture and construction company serving the greater Claremont area, Inland 
Empire, and San Gabriel Valley. We provide award-winning design/build services 
for a wide variety of  projects including home additions, remodels, custom homes, 
commercial and educational buildings that are environmentally friendly, healthy, and 
energy efficient.

AWARD WINNING DESIGN AND CONSTRUCTION

We have received over 30 local and national awards for design/build excellence 
including the Gold Nugget award from the Pacific Coast Building Conference, the 
Grand Prize Design award from Remodeling Magazine, and featured on HGTV’s 
Restore America.

HOW WE DO IT

We design to your budget and manage every detail of  your project from concept 
through construction by applying the same design/build process to every type of  
project we ensure you receive superior craftsmanship, budget guarantees with a 0% 
error margin and single-point accountability — saving you from the needless mistakes 
and confusion that often arise from hiring several contractors for the same project to 
make sure your experience is one of  trust, ease and involvement. 

CSLB# 653340

IMPROVING LIVES BY CREATING 
SUSTAINABLE, DISTINCTIVE SPACES

www.HartmanBaldwin.com100 West Foothill Blvd., Claremont, CA 91711 T 909.670.1344 F 909.621.9987

CSLB#	653340

HartmanBaldwin, Inc.
100 West Foothill Blvd., Claremont, CA 91711
T  909.670.1344 F 909.621.9987 
E  info@hartmanbaldwin.com

www.HartmanBaldwin.com

6.7

Prospects kits are intended to reach our potential 
clients and/or collaborators in the community. 
Our philosophy is to design different marketing 
items that can be used in miscellaneous 
applications and reach all of  our audiences. 

A prospect kit is a summary of  HartmanBaldwin 
abilities and achievements gathered in a pre-
designed branded folder which includes (but is 
not limited to):

 » Mailing Envelope + Label

 » Pre-designed Branded Folder

 » Business Card

 » Prospects Letter

 » Capabilities Sheet

 » Lists: Awards, References, Publications

 » Upcoming Events Sheet

 » Corporate Brochure

PROSPECTS KIT

Shown	at	30%	of	actual	size

JUNE 2009 © HartmanBaldwin, Inc. Print	Advertisng 6.7

RESIDENTIAL

Whether you’re looking for a whole-house renovation, a master bedroom addition, or 
a sleek new bathroom, HartmanBaldwin can bring your remodeling vision to life. Our 
fully integrated design/build approach is designed to give you maximum participation 
in a thoroughly creative, well planned and smoothly executed team process.

COMMERCIAL

Commercial structures deserve just as much creativity and aesthetic consideration 
as homes do. Our commercial work always employs a seamless blend of  art and 
function. From storefronts and hotels to office buildings and multi-unit developments, 
we keep an eye on appearance as we factor in the technology and efficiency needs of  
our clients. By ensuring comfort, performance and visual beauty in the workplace, 
the commercial spaces we design distinguish our clients and set them apart as leaders 
in the business community.

EDUCATIONAL

We believe educational experiences are enhanced when they occur in inspired 
surroun dings. HartmanBaldwin has extensive experience working with private 
academic institutions concerned with creating learning environments that are at once 
aesthetically appealing, technologically savvy, and energy efficient.  
From libraries, performance theatres, and auditoriums to dorms and private on-
campus residences, we apply the same design/build process to every type of  project, 
ensuring superior craftsmanship, budget guarantees with a 0% error margin, and 
single-point accountability.

SUSTAINABLE BUILDING PRACTICES

HartmanBaldwin’s commitment to high quality construction includes implementing 
the best practices of  sustainable building and its emerging technologies. At its best, 
‘Green’ building is a whole-system that results in durable, comfortable and beautiful 
homes that are energy efficient and environmentally responsible. As a result, 
sustainable building can reduce the long-term maintenance costs of  a home.

WHY WORK WITH US 

Single-point Accountability

Budget Guarantees

Sustainable Building 
Practices

Award Winning Design  
and Construction

Commitment to Building 
Long Standing Relationships

www.HartmanBaldwin.com100 West Foothill Blvd., Claremont, CA 91711 T 909.670.1344 F 909.621.9987

RECENT AWARDS 

The 2008 Excellence in Design 
Award by The Claremont 
Architectural Commission

The 2008 Gold Master Design 
Award by Qualified Remodeler

The 2008 Gold Master Design 
Award by Qualified Remodeler

The 2008 Silver Master Design 
Award by Qualified Remodeler

WHY CHOOSE US? 
SINGLE-POINT 
ACCOUNTABILITY

BUDGET GUARANTEES

SUSTAINABLE BUILDING 
PRACTICES

AWARD WINNING DESIGN  
AND CONSTRUCTION

COMMITMENT TO 
BUILDING LONG STANDING 
RELATIONSHIPS

AFFILIATIONSRESIDENTIAL

Whether you’re looking to remodel your current living space, restore a historic gem 
to its original grandeur, or design and build your dream home HartmanBaldwin can 
bring your vision to life. Our fully integrated design/build approach is designed to 
give you maximum participation in a thoroughly creative, well planned and smoothly 
executed team process. Resulting in a customized home that your neighbors admire, 
your community appreciates and above all, you adore.

COMMERCIAL AND EDUCATIONAL 

Commercial and educational structures deserve just as much creativity and aesthetic 
consideration as homes do. Our commercial work always employs a seamless blend 
of  art and function. From storefronts and hotels to office buildings and multi-unit 
developments, we keep an eye on appear ance as we factor in the technology and 
efficiency needs of  our clients.

SUSTAINABLE BUILDING PRACTICES

HartmanBaldwin’s commitment to high quality construction includes implementing 
the best practices of  sustainable building and its emerging technologies. At its best, 
‘Green’ building is a whole-system that results in durable, comfortable and beautiful 
homes that are energy efficient and environmentally responsible. As a result, 
sustainable building can reduce the long-term maintenance costs of  a home, reduce 
utility bills and increase property values.

TM

ACCREDITED 
CONTRACTOR

www.HartmanBaldwin.com100 West Foothill Blvd., Claremont, CA 91711 T 909.670.1344 F 909.621.9987

OUR FOCUS
RESIDENTIAL ADDITIONS 
AND REMODELING 

NEW CUSTOM HOMES

HISTORIC RESTORATION

COMMERCIAL AND 
EDUCATIONAL PROJECTS

HartmanBaldwin, located in historic Claremont, CA, is a fully integrated 
architecture and construction company serving the greater Claremont area, Inland 
Empire, and San Gabriel Valley. We provide award-winning design/build services 
for a wide variety of  projects including home additions, remodels, custom homes, 
commercial and educational buildings that are environmentally friendly, healthy, and 
energy efficient.

AWARD WINNING DESIGN AND CONSTRUCTION

We have received over 30 local and national awards for design/build excellence 
including the Gold Nugget award from the Pacific Coast Building Conference, the 
Grand Prize Design award from Remodeling Magazine, and featured on HGTV’s 
Restore America.

HOW WE DO IT

We design to your budget and manage every detail of  your project from concept 
through construction by applying the same design/build process to every type of  
project we ensure you receive superior craftsmanship, budget guarantees with a 0% 
error margin and single-point accountability — saving you from the needless mistakes 
and confusion that often arise from hiring several contractors for the same project to 
make sure your experience is one of  trust, ease and involvement. 

CSLB# 653340

IMPROVING LIVES BY CREATING 
SUSTAINABLE, DISTINCTIVE SPACES
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WHY WORK WITH US 

Single-point Accountability

Budget Guarantees

Sustainable Building 
Practices

Award Winning Design  
and Construction

Commitment to Building 
Long Standing Relationships
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RECENT AWARDS 

The 2008 Excellence in Design 
Award by The Claremont 
Architectural Commission

The 2008 Gold Master Design 
Award by Qualified Remodeler

The 2008 Gold Master Design 
Award by Qualified Remodeler

The 2008 Silver Master Design 
Award by Qualified Remodeler

RESIDENTIAL

Whether you’re looking for a whole-house renovation, a master bedroom addition, or 
a sleek new bathroom, HartmanBaldwin can bring your remodeling vision to life. Our 
fully integrated design/build approach is designed to give you maximum participation 
in a thoroughly creative, well planned and smoothly executed team process.

COMMERCIAL

Commercial structures deserve just as much creativity and aesthetic consideration 
as homes do. Our commercial work always employs a seamless blend of  art and 
function. From storefronts and hotels to office buildings and multi-unit developments, 
we keep an eye on appearance as we factor in the technology and efficiency needs of  
our clients. By ensuring comfort, performance and visual beauty in the workplace, 
the commercial spaces we design distinguish our clients and set them apart as leaders 
in the business community.

EDUCATIONAL

We believe educational experiences are enhanced when they occur in inspired 
surroun dings. HartmanBaldwin has extensive experience working with private 
academic institutions concerned with creating learning environments that are at once 
aesthetically appealing, technologically savvy, and energy efficient.  
From libraries, performance theatres, and auditoriums to dorms and private on-
campus residences, we apply the same design/build process to every type of  project, 
ensuring superior craftsmanship, budget guarantees with a 0% error margin, and 
single-point accountability.

SUSTAINABLE BUILDING PRACTICES

HartmanBaldwin’s commitment to high quality construction includes implementing 
the best practices of  sustainable building and its emerging technologies. At its best, 
‘Green’ building is a whole-system that results in durable, comfortable and beautiful 
homes that are energy efficient and environmentally responsible. As a result, 
sustainable building can reduce the long-term maintenance costs of  a home, reduce 
utility bills and increase property values.

WHY WORK WITH US 

Single-point Accountability

Budget Guarantees

Sustainable Building 
Practices

Award Winning Design  
and Construction

Commitment to Building 
Long Standing Relationships

www.HartmanBaldwin.com100 West Foothill Blvd., Claremont, CA 91711 T 909.670.1344 F 909.621.9987

RECENT AWARDS 

The 2008 Excellence in Design 
Award by The Claremont 
Architectural Commission

The 2008 Gold Master Design 
Award by Qualified Remodeler

The 2008 Gold Master Design 
Award by Qualified Remodeler

The 2008 Silver Master Design 
Award by Qualified Remodeler

RESIDENTIAL

Whether you’re looking for a whole-house renovation, a master bedroom addition, or 
a sleek new bathroom, HartmanBaldwin can bring your remodeling vision to life. Our 
fully integrated design/build approach is designed to give you maximum participation 
in a thoroughly creative, well planned and smoothly executed team process.

COMMERCIAL

Commercial structures deserve just as much creativity and aesthetic consideration 
as homes do. Our commercial work always employs a seamless blend of  art and 
function. From storefronts and hotels to office buildings and multi-unit developments, 
we keep an eye on appearance as we factor in the technology and efficiency needs of  
our clients. By ensuring comfort, performance and visual beauty in the workplace, 
the commercial spaces we design distinguish our clients and set them apart as leaders 
in the business community.

EDUCATIONAL

We believe educational experiences are enhanced when they occur in inspired 
surroun dings. HartmanBaldwin has extensive experience working with private 
academic institutions concerned with creating learning environments that are at once 
aesthetically appealing, technologically savvy, and energy efficient.  
From libraries, performance theatres, and auditoriums to dorms and private on-
campus residences, we apply the same design/build process to every type of  project, 
ensuring superior craftsmanship, budget guarantees with a 0% error margin, and 
single-point accountability.

SUSTAINABLE BUILDING PRACTICES

HartmanBaldwin’s commitment to high quality construction includes implementing 
the best practices of  sustainable building and its emerging technologies. At its best, 
‘Green’ building is a whole-system that results in durable, comfortable and beautiful 
homes that are energy efficient and environmentally responsible. As a result, 
sustainable building can reduce the long-term maintenance costs of  a home, reduce 
utility bills and increase property values.

OUR FOCUS

Residential additions and 
remodeling 

New Custom Homes

Historic Restoration

Commercial and Educational 
Projects

COMMERCIAL

INTRODUCTION

HartmanBaldwin design/build, founded in 1979, is a fully integrated architecture 
and construction company. Specializing in residential, commercial and educational 
projects we are passionate about creating beautiful, high quality, sustainable 
structures. And we’re equally committed to keeping the process easy, fun and 
informative for customers, employees, suppliers and everyone with whom we interact 
in the communities we serve. 

AWARD WINNING DESIGN AND CONSTRUCTION

We have received over 30 local and national awards for design/build excellence 
including the Gold Nugget award from the Pacific Coast Building Conference, the 
Grand Prize Design award from Remodeling Magazine, and featured on HGTV’s 
Restore America.

HOW WE DO IT

As a full-service architecture and construction firm, we work with you from 
conception to completion, saving you from the needless mistakes and confusion 
that often arise from hiring several contractors for the same project. In addition to 
creating artful designs that emphasize function, aesthetic and superior craftsmanship, 
we focus on sustainable building solutions that are both energy efficient and 
environmentally sound. Re duismolore con volortio dolortie feum eugue feuguer 
aesendrem venim volorper sequi tat luptat. Ilit ipsustrud dolorpero essim ilismodolore 
faci tio et, core ming ex euis dignit wis dolesenisl el iriure velit nonum. Tat, quis num 
iliqui eriure tinissim. Ut aliqui blaorem at. Laoreet, quismodo od ming er sim iusci 
tion ute mod et, vel in venim velese essim velit alit diatie mincil dolenibh.
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EDUCATIONAL

INTRODUCTION

HartmanBaldwin design/build, founded in 1979, is a fully integrated architecture 
and construction company. Specializing in residential, commercial and educational 
projects we are passionate about creating beautiful, high quality, sustainable 
structures. And we’re equally committed to keeping the process easy, fun and 
informative for customers, employees, suppliers and everyone with whom we interact 
in the communities we serve. 

AWARD WINNING DESIGN AND CONSTRUCTION

We have received over 30 local and national awards for design/build excellence 
including the Gold Nugget award from the Pacific Coast Building Conference, the 
Grand Prize Design award from Remodeling Magazine, and featured on HGTV’s 
Restore America.

HOW WE DO IT

As a full-service architecture and construction firm, we work with you from 
conception to completion, saving you from the needless mistakes and confusion 
that often arise from hiring several contractors for the same project. In addition to 
creating artful designs that emphasize function, aesthetic and superior craftsmanship, 
we focus on sustainable building solutions that are both energy efficient and 
environmentally sound. Re duismolore con volortio dolortie feum eugue feuguer 
aesendrem venim volorper sequi tat luptat. Ilit ipsustrud dolorpero essim ilismodolore 
faci tio et, core ming ex euis dignit wis dolesenisl el iriure velit nonum. Tat, quis num 
iliqui eriure tinissim. Ut aliqui blaorem at. Laoreet, quismodo od ming er sim iusci 
tion ute mod et, vel in venim velese essim velit alit diatie mincil dolenibh.
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10.7

The Capabilities Sheet is designed specifically 
for Prospects Kit. Please use the provided 
templates and styles to update the Capabilities 
Sheet. Print the Capabilities Sheet using pre-
printed HartmanBaldwin letterhead paper 
Page 1. 

General Capabilities Sheet
General Capabilities Sheet is a summary of  
HartmanBaldwin abilities, practices, expertise in 
different segments and professional recognition. 
All three secondary palette colors are used 
throughout the sheet to highlight different 
aspects of  HartmanBaldwin. 

Segment Capabilities Sheet
Each Segment: Residential, Commercial, 
Educational is assigned a secondary color to 
highlight the specific sheet accordingly: Green, 
Orange, Yellow. Do not use multiple secondary 
colors on Segments Capabilities Sheet.

Templates
Templates for the HartmanBaldwin Capabilities 
Sheets are available from the HartmanBaldwin 
Marketing Department.

SHEETS / CAPABILITIES

Shown	at	20%	of	actual	size

Shown	at	33%	of	actual	size
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1.8 COLOR BREAKDOWN

Special (or spot) colors 
To	ensure	color	reproduction	accuracy,	
special	(or	spot)	colors	are	selected.		
These	are	specially	mixed	inks	that	are	
visually	matched	by	the	printer	to	the	
current	edition	of	the	PANTONE®	formula	
guide	printer	edition	coated/uncoated.

Four-color process
When	printing	is	restricted	to	four‑color	
process,	use	the	CMYK	(cyan,	magenta,	
yellow	and	black)	percentage	breakdowns	
indicated	here.	Process	colors	should	be	
visually	matched	to	the	current	edition	of	the	
PANTONE	PROCESS	formula	guide	printer	
edition	coated/uncoated.

Screen applications 
HartmanBaldwin	colors	used	on‑screen	
should	visually	match	as	close	as	possible	to	
printed	HartmanBaldwin	colors.	Use	the	RGB	
(Red,	Green,	and	Blue)	breakdown	or	HEX	
value	indicated	here	for	screen	applications	
to	minimize	variation	of	colors,	as	screens	
will	vary	in	hue	and	density	across	platforms.

HartmanBaldwin Colors HartmanBaldwin 
Gray

HartmanBaldwin 
Green

Dark GreenHartmanBaldwin 
Orange

Dark OrangeHartmanBaldwin 
Yellow

Dark Yellow

Primary Secondary

PANTONE 426 U

PANTONE  
Cool Gray 11 C

UNCOATED

COATED

PANTONE 384 U

PANTONE 7495 C

PANTONE 167 U

PANTONE 1675 C

PANTONE 131 U

PANTONE 131 C

DS 326-1 U DS 19-2 U DS 11-1 UDS 46-2 U DS 39-1 UDS 312-1 U DS 315-1 U

C 0
M 30
Y 100
K 10

C 10
M 30
Y 100
K 30

C 90
M 75
Y 75
K 0

C 10
M 60
Y 100
K 0

C 0
M 60
Y 100
K 40

C 20
M 0
Y 100
K 40

C 50
M 40
Y 100
K 30

DS 325-3 C DS 19-1 CDS 47-1 CDS 308-3 C DS 315-1 C DS 45-1 C DS 14-1 C

C 0
M 35
Y 100
K 10

C 0
M 0
Y 0
K 70

C 10
M 70
Y 100
K 15

C 40
M 20
Y 100
K 10

C 50
M 40
Y 100
K 30

C 20
M 70
Y 100
K 30

C 20
M 40
Y 100
K 30

Tertiary

UNCOATED

COATED

#444F51

#666666

R 68
G 79
B 81

#939905 #BC4F07

#CC6633#999900

#C6930A

R 147
G 153
B 5

R 188
G 79
B 7

R 198
G 147
B 10

#CC9900WEBSAFE

The	colors	shown	on	this	page	and	throughout	these	guidelines	
have	not	been	evaluated	by	Pantone,	Inc.	for	accuracy	and	may	
not	match	the	PANTONE	Color	Standards.		
Consult	current	PANTONE	Publications	for	accurate	color.	

PANTONE®	is	the	property	of	Pantone,	Inc.
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7.2

The unique HartmanBaldwin visual style 
for web publication is achieved by dividing 
the webpage into different functional areas. 
Generally the HartmanBaldwin webpage can 
be divided into 3 columns vertically (left, center, 
right) and 2 functional zones horizontally (top, 
bottom) enclosed by Header and Footer.

Left column 
Left column is designated for Primary 
Dynamic Navigation that reveals each 
section’s subheadings. HartmanBaldwin Logo 
is always attached to the top of  the Left Column.

Center column
Primary Image is always located on the top of  
the Center column. Primary image area can be 
divided vertically to hold several images. 

Primary Information Area is located right 
beneath the Primary Image in the bottom area 
of  the webpage.

Right column
Secondary Image is aligned to the Primary 
image in the Right column and conceptually 
connected to it. Secondary Image area can be 
divided horizontally to hold a secondary image 
and a Quick Access Marketing Area.

Quick Access Marketing Area is a color 
accent box (one of  the secondary palette colors, 
please refer to page 1.8) that holds a Marketing 
Message and a Quick Access Link. 

Header

Header supplies a clear area and some white 
space on the top of  the webpage and holds the 
Triple “I” element and Credo Tagline.

Footer 

The Footer holds copyright notice and easy to 
approach informational links.

WEBSITE STRUCTURE / HOMEPAGE
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Primary Dynamic 
Navigation

Footer

HB Logo

HB Credo LineClear Space

Header

Primary Information

Primary Image Area: vertical division option Secondary Image 
Area: horizontal 
division option

Quick Access 
Marketing Area

Secondary 
Information

Left	Column Center	Column Right	Column

9.7

This page illustrates examples of  polo shirts, 
sweatshirts and caps with promotional messages 
that can be worn by HartmanBaldwin 
employees and representatives. The 
HartmanBaldwin logo and Triple Line element 
can be applied as shown on these items and in 
the color variations illustrated here. 

Logo application 
The HartmanBaldwin logo is applied at the 
front of  the garment and is accented by ‘Triple 
Line’ element adjacent to the edges of  each 
specific garment as described below. The 
HartmanBaldwin logo is embroidered or screen 
printed in HartmanBaldwin Gray (full-color 
logo) or Outlined Reverse Logo for Special 
Finishes in White. Embroidery thread and print 
colors should visually match HartmanBaldwin 
colors. Please refer to page 1.8. 

Polo shirts
Choose White or Dark Gray polo shirts and 
apply the HartmanBaldwin logo accordingly. 
Align Triple Line element to the edge of  the 
collar on the right, as illustrated. 

Sweatshirts
Choose White or Dark Gray polo shirts and 
apply the HartmanBaldwin logo accordingly.  
For the full HartmanBaldwin experience align 
Triple Line element to the front edge of  the shirt 
on the right, as illustrated (preferred). 

If  the conditions do not allow — do not apply 
Triple Line element at all.

Cap
Choose Dark Gray cap only and center 
the Outlined Reverse HartmanBaldwin 
Logo in White on the front. For full Align 
HartmanBaldwin and experience align Triple 
Line element to the bottom edge of  cap on the 
left side, as illustrated. 

CASUAL CLOTHING

Polo Shirt White	/	Short	Sleeve

OPTION 1 (budget-concerned)
Sweatshirt White	and	Dark	Gary	/	Long	Sleeve

OPTION 1 (preferred)
Sweatshirt White	and	Dark	Gary	/	Long	Sleeve

Cap Dark	Gray

Polo Shirt Dark	Gray	/	Short	Sleeve

All	communications	(writing,	photography	or	design)	must	gain	
approval	from	the	HartmanBaldwin	Marketing	Department	before	
being	produced	or	distributed.
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Tie dolorem zzriliquatet enit, conullan vel iliquisim zzrillute doloreril iriustis nos nos duismol 
oreraes sequam, sit aliquat. Ed delis ad minissecte tem vullaorperos nim del euipit exeraessed 
esed molobore erostrud elisi. Feummodiam ing exerit velisisi tis dolore verit wisi blaortin venis 
num delisit, quat. Duisl ute dolore feuis exeros nullan verciliquat. Alismod enisci bla feui eugait 
doleniatum do consent nullutpat.

Duisi. Delit acin vullamet acilit adio esse magnim nit wis ate mincidunt iurem alit at, volortinim 
nulputat volorperil illum volore venisim diam, commy nonsenim irit lorem venit dolor susto duis 
aliquis nos nulla augait, quiscin ullan vel eriuscing ex exero odoloreet at. Lenis dolore magna 
conse tat iure el do diat. Metuerc iduisim quis nis digniam, con eliqui tie dolenis dignit ad dunt 
praestisit laorem iriurem dolorperosto doluptatet, si.

Onsequi ex etue facil ullan ulputpating er ate magnis exercilisi tem eugueril eu feugue dip 
exeraesequat lan henisit, quisi. Tet, quis eniat. Uptat aut in utpatin ciliquat la feugait nim quisl 
utate magna faciliquis adiamet dolortis et lore ex etue magna feu feum iustiscin velenisl iuscidu 
ipsusto odiam dipsuscipit augait praestio odit, quisi.

The left margin is 1.25 in and the right margin is 1.25 in. The letter continues at approximately 
1 in from the top of the following page and ends approximately 1 in from the bottom of the 
that page. The typeface for word processing is Times or Times New Roman, 11pt with 1.5 line 
spacing. Text is flush left, ragged right. 

Continue with the letter and skip one line between all paragraphs. Do not indent at the beginning 
of any paragraph. 

Include contact information such as “Please visit our website at www.HartmnaBaldwin.com or 
contact me at 123-456-0000 for further information.” Skip one line after the last paragraph and 
close. Skip three lines between closing and the sender’s typed name and title. Skip one line before 
typing sender’s initials and typist’s initials, “CC” is on the following line. 

Complementary close, 

Sender’s Name 
Sender’s Title

Initials
CC:  Person’s name
 Person’s Title

LETTERHEAD BASED FORMS (LISTS & SHEETS)
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Date 
Addressee’s Name 
Company Name 
Street Name 
City, State and Zip Code 

Salutation 

The left margin is 1.25 in and the right margin is 1.25 in. The letter begins with the date at 
approximately 2.5 in from the top of the first page and ends approximately 1 in from the bottom 
of the first page. The typeface for word processing is Times or Times New Roman, 11pt with 1.5 
line spacing. Text is flush left, ragged right. 

The date is written first at the top of the page. Skip three lines before typing the addressee’s name 
and title and the address. Skip two lines before writing the salutation and skip one line after. 
Thereafter, skip one line between all paragraphs. Do not indent at the beginning of any paragraph. 

Include contact information such as “Please visit our website at www.HartmnaBaldwin.com or 
contact me at 123.456.0000 for further information.” Skip one line after the last paragraph. Skip 
three lines between closing and the sender’s typed name and title. Skip one line before typing 
sender’s initials and typist’s initials, “CC” is on the following line. 

Complementary close, 

Sender’s Name 
Sender’s Title

Initials
CC:  Person’s name
 Person’s Title
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INTeroFFIce memoraNDum

To Name, Title
Company

From Name, Title

suBjecT Letter of Inquiry

DaTe January 12, 2008 

cc Name, Title
Name, Title

Dear Mr. Doe,

The first paragraph of a typical business letter is used to state the main point of the letter. Begin 
with a friendly opening; then quickly make a transition into the main purpose of your letter. Use a 
couple of sentences to explain the purpose, but do not go in to detail until the next paragraph.

Beginning with the second paragraph, state the supporting details to justify your purpose. These 
may take the form of background information, statistics or first-hand accounts. A few short 
paragraphs within the body of the letter should be enough to support your reasoning and express 
your statements.

Finally, in the closing paragraph, briefly restate your purpose and why it is important. If the 
purpose of your letter is employment related, consider ending your letter with your contact 
information. However, if the purpose is informational, think about closing with gratitude for the 
reader’s time.

Best Regards,

Your Name 

To 

compaNy

Fax NumBer

pHoNe NumBer

re

From

DaTe

seNDer’s Fax NumBer

seNDer’s pHoNe NumBer

ToTal No. oF pages /Including This page/

100 West Foothill Blvd., claremont, ca 91711 T 909.670.1344 F 909.621.9987  www.HartmanBaldwin.com

Fax TraNsmIssIoN sHeeT

John Doe

John Doe Company, Inc.

818.981.6821

818.981.6106 

Letter of Inquiry

Karla J. Rodriguez

January 12, 2008 

909.621.9987

909.670.1344

3

NoTes/commeNTs

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco 
laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non 
proident, sunt in culpa qui officia deserunt mollit anim id est laborum.
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awarDs

2003
Chrysalis Design Award, Best 
Finished Basement

Claremont Architectural 
Commission Award of  Excellence 
for Renovations and Additions

Benchmark Marker Leader Award 
for Innovation and Quality in 
Design

2002
Renaissance Design Awards: Merit 
Award in Design/Build Category

Claremont Architectural 
Commission Excellence Award for 
Renovations and Additions

Claremont Architectural 
Commission Award of  Excellence

2001
Gold Nugget Award: Grand Prize in 
Best Renovated or Restored Single 
Family Home or Project Category

Renaissance Design Awards:  
Grand Prize in Historic House 
Renovation Category

2000
Claremont Architectural 
Commission Award of  Excellence

1998
Claremont Architectural 
Commission Award of  Excellence

1997
Claremont Architectural 
Commission Award of  Excellence

Renaissance ’97 Award for Excellence 
in Design and Construction

1995
Claremont Architectural 
Commission Award of  Excellence

Renaissance ’95 Award for 
Excellence in Design and 
Construction

1994
Fabrics and Architecture magazine: 
International Design Award

Qualified Remodeler magazine: 
National Design Award

1993
Claremont Architectural 
Commission Award of  Excellence 
for Restoration of  an Historic 
House

Claremont Architectural 
Commission Award of  Excellence 
for Residential Remodeling

Rancho Cucamonga Honor Award 
for Design Excellence

Claremont Architectural 
Commission Award of  Excellence 
for Remodeling of  an Historic 
Building

Fabrics and Architecture magazine: 
Top 50 Hall of  Fame

1992
Claremont Chamber of  Commerce 
Commercial Development Award 
for New Office Building Addition

1991
Claremont Architectural 
Commission Award ofExcellence 
for Rehabilitation of  an Historic 
Building

1990

Claremont Architectural 
Commission Award of  Excellence 
for New Construction/Residential 
Addition

Claremont Architectural 
Commission Award of  Excellence 
for New Construction/Office 
Addition

1989
Claremont Architectural 
Commission Award of  Excellence 
for Rehabilitation/Addition of  an 
Historic Home

1987
Claremont Chamber of  Commerce 
Commercial Pride of  Claremont 
Award

Claremont Architectural 
Commission Award of  Excellence 
for Rehabilitation of  an Historic 
Building

1986
Claremont Architectural 
Commission Award of  Excellence 
for Remodeling

1985
Rancho Cucamonga Outstanding 
Design and Construction Award
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puBlIcaTIoNs

2006
Inland Valley Daily Bulletin:  
Home Saturday Section
September 9, 2006
Clearing the Air: Kitchen and Bath 
Ventilation and Preservation
Featuring the Award-winning 
Chabre Kitchen.

Professional Remodeler 
August, 2006
Inland Empire’s 15 Top Ranking 
Architects Firms
Hartman Baldwin Design Build 
ranked third out of  15 major 
architect firms in the Inland Empire.

2005
The Business Press 
January 31, 2005
Inland Empire’s 15 Top Ranking 
Architects Firms
Hartman Baldwin Design Build 
ranked third out of  15 major 
architect firms in the Inland Empire.

Qualified Remodeler 
January 2005
Clearing the Air: Kithen and 
Bath Ventilation
Featuring the Award-winning 
Chabre Kitchen.

Inland Valley Dailly Bulletin: Special 
Home Section
January 29, 2005
The Great Room: Where families 
come to live well
Featuring HartmanBaldwin’s Home 
Remodeling Survival Workshops 
and Principal Devon Hartman.

2004
Remodeling Magazine
September, 2004
Featuring HartmanBaldwin design/
build as the Best if  the Year for its 
2004 Design Awards.

2006
Inland Valley Daily Bulletin:  
Home Saturday Section
September 9, 2006
Clearing the Air: 
Kitchen and Bath Ventilation
Featuring the Award-winning 
Chabre Kitchen.

2005
The Business Press 
January 31, 2005
Inland Empire’s 15 Top Ranking 
Architects Firms
Hartman Baldwin Design Build 
ranked third out of  15 major 
architect firms in the Inland Empire.

Qualified Remodeler 
January 2005
Clearing the Air:  
Kithen and Bath Ventilation
Featuring the Award-winning 
Chabre Kitchen.

Inland Valley Dailly Bulletin: Special 
Home Section
January 29, 2005
The Great Room: Where families 
come to live well
Featuring HartmanBaldwin’s Home 
Remodeling Survival Workshops 
and Principal Devon Hartman.

2004
Remodeling Magazine
September, 2004
Featuring HartmanBaldwin design/
build as the Best if  the Year for its 
2004 Design Awards.

2006
Inland Valley Daily Bulletin:  
Home Saturday Section
September 9, 2006
Clearing the Air: Kitchen and 
Bath Ventilation
Featuring the Award-winning 
Chabre Kitchen.

Professional Remodeler 
August, 2006
Inland Empire’s Top Ranking 
Architects Firms
Hartman Baldwin Design Build 
ranked third out of  15 major 
architect firms in the Inland Empire.

2005
The Business Press 
January 31, 2005
Inland Empire’s Top Ranking 
Architects Firms
Hartman Baldwin Design Build 
ranked third out of  15 major 
architect firms in the Inland Empire.

Inland Valley Dailly Bulletin: Special 
Home Section
January 29, 2005
The Great Room: Where families 
come to live well
Featuring HartmanBaldwin’s Home 
Remodeling Survival Workshops 
and Principal Devon Hartman.

2004
Remodeling Magazine
September, 2004
Featuring HartmanBaldwin design/
build as the Best if  the Year for its 
2004 Design Awards.

The Business Press 
January 31, 2005
10 Top Ranking Architects Firms
Hartman Baldwin Design Build 
ranked third.

100 West Foothill Blvd., claremont, ca 91711 T 909.670.1344 F 909.621.9987  www.HartmanBaldwin.com

reFereNces

Bobbi & Kenneth Baeskens
Kitchen, family/dining room and 
laundry room remodel
999.4432

Tamara & Ned Freed
Remodel and addition including 
master suite and basement library
666.6666

Janet Langsdon &  
Stephen McDonnel
Remodel and restoration to a 
mountain home
888.8888

Bonnie Shortum
New kitchen and deck
555.5555

Bobbi & Kenneth Baeskens
Kitchen, family/dining room and 
laundry room remodel
999.4432

Tamara & Ned Freed
Remodel and addition including 
master suite and basement library
666.6666

Janet Langsdon & Stephen 
McDonnel
Remodel and restoration to a 
mountain home
888.8888

Bonnie Shortum
New kitchen and deck
555.5555

Bobbi & Kenneth Baeskens
Kitchen, family/dining room and 
laundry room remodel
999.4432

Bonnie Shortum
New kitchen and deck
555.5555

Tamara & Ned Freed
Remodel and addition including 
master suite and basement library
666.6666

Janet & Stephen McDonnel
Remodel and restoration to a 
mountain home
888.8888

Bonnie Shortum
New kitchen and deck
555.5555

Bobbi & Kenneth Baeskens
Kitchen, family/dining room and 
laundry room remodel
999.4432

Tamara & Ned Freed
Remodel and addition including 
master suite and basement library
666.6666

Janet Langsdon & Stephen 
McDonnel
Remodel and restoration to a 
mountain home
888.8888

Bonnie Shortum
New kitchen and deck
555.5555

Bobbi & Kenneth Baeskens
Kitchen, family/dining room and 
laundry room remodel
999.4432

Tamara & Ned Freed
Master suite and basement library
666.6666

Janet Langsdon &  
Stephen McDonnel
Remodel and restoration to a 
mountain home
888.8888

Bobbi & Kenneth Baeskens
Kitchen, family/dining room and 
laundry room remodel
999.4432

Tamara & Ned Freed
Remodel and addition including 
master suite and basement library
666.6666

Janet Mary Langsdon & 
Stephen McDonnel
Remodel and restoration to a 
mountain home
888.8888

Bonnie Shortum
New kitchen and deck
555.5555

Bobbi & Kenneth Baeskens
Kitchen, family/dining room and 
laundry room remodel
999.4432

Tamara & Ned Freed
Remodel and addition including 
master suite and basement library
666.6666

Janet Langsdon &  
Stephen McDonnel
Remodel and restoration to a 
mountain home
888.8888
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upcomINg eveNTs

THe Home remoDelers’

survIval guIDe
worksHop

HartmanBaldwin’s Home Remodelers’ Survival Guide Workshop teaches 
you how to successfully manage a large remodeling project. Take control 
early and learn to get the most fro your architect and your builder while 
guaranteeing quality, budget and schedule. If  you are contemplating a 
remodel or building a custom home do not miss the opportunity to reserve 
your space at this free two hour workshop.

Wednesday, July 30, 2008, from 6 – 8:30 p.m. (Diamond Bar, CA)

Thursday, August 28, 2008, from 6 – 8:30 p.m. (Sierra Madre, CA)

Thursday, September 25, 2008, from 6 – 8:30 p.m. (Covina, CA)

Wednesday, October 29, 2008, from 6 – 8:30 p.m. (La Verne, CA)

Tuesday, November 18, 2008, from 6 – 8:30 p.m. (Pasadena, CA)

TBA, December 2008, from 6 – 8:30 p.m. (Location, TBA

mID-
coNsTrucTIoN
sHowcase

HartmanBaldwin’s Home Remodelers’ Survival Guide Workshop 
teaches you how to successfully manage a large remodeling project. 
Take control early and learn to get the most fro your architect and 
your builder while guaranteeing quality, budget and schedule. If  you 
are contemplating a remodel or building a custom home do not miss 
the opportunity to reserve your space at this free two hour workshop.

Saturday, July 26, 2008, from 2 – 3:30 p.m. (San Dimas, CA)

Saturday, September 20, 2008, from 2 – 3:30 p.m. (Location, TBA

Saturday, November 15, 2008, from 2 – 3:30 p.m. (Location, TBA

FINIsHeD
projecT
recepTIoN

HartmanBaldwin’s Home Remodelers’ Survival Guide Workshop 
teaches you how to successfully manage a large remodeling project. 
Take control early and learn to get the most fro your architect and 
your builder while guaranteeing quality, budget and schedule. If  you 
are contemplating a remodel or building a custom home do not miss 
the opportunity to reserve your space at this free two hour workshop.

Thursday, August 21, 2008, from 7 – 8:30 p.m. (Location, TBA

Thursday, October 23, 2008, from 7 – 8:30 p.m. (Location, TBA

Thursday, December 11, 2008, from 7 – 8:30 p.m. (Location, TBA

Locations are subject to change

For more information or to register for an event or call 909.670.1344
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The Jochais found that their cramped rooms, long hallways and 
compartmentalized layout prevented them from congregating 
comfortably with friends or with each other in a common space.  
We removed interior walls and, delineating living spaces through the 
placement of  cabinets, raised islands and lighting schemes. Every 
room now receives ample light and is conducive to entertaining.

This project was awarded the 2008 Gold Master Design Award in 
the Category of  Kitchens from Qualified Remodeler Magazine.

projecT Name

FacT sHeeT

Project archItect

First & last name
First & last name

Project Manager

First & last name

DeSIgn/BuIlD conSultant

First & last name

BeFore

aFterBeFore
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1.3 LOGO CLEAR SPACE

The HartmanBaldwin logo should always stand 
apart from other graphic elements. In order 
to protect the integrity of  the logo and ensure 
maximum impact, a clear space area has been 
defined. This minimum space should be kept 
clear of  all type and other graphic elements.

Preferred clear space
The preferred clear space is double the size of  
the inner margins as illustrated on this page. 

The preferred clear space defines the distance of  
the logo from any page border. 

Minimum clear space
The minimum clear space is equal to the 
inner margins of  the HartmanBaldwin logo as 
illustrated on this page. 

The minimum clear space defines the distance 
of  the type from the logo. 

Preferred clear space 

Logo Structure

Minimum clear space 
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